
ALASKA'S VISITOR SU RVEY 

By Jeff F-LlclLtncl 

Introduction 

I 
n cooperation with the Alaska DepartlTlen t of Commerce and Economic 
Development, Division of T ourism, the Alaska Department of Labor, 
R esearch & Analysis Section, recently completed a comprehemive 

study of Alaska's " V isi tor I ndustr),". The res ults a re based upon two major 
surveys. T he primary research tool was a survey of vis iLOrs (both bus iness 
and pleasure) as they left Alask<! from O ctober 1982 through September 
1983. I n addition, a survey of businesses in Alaska affected by visiLOI 
expenditures was conducted in the spring of 1983. Da ta for calendar yea r 
1982 was collected from these "Visitor Affected Busi nesses". Together, 
these two surveys provide evidence of the importance of visitor expend i tures 
to Alaska's economy. Approximately 650,000 nonresident visitors came to 
Alaska during the survey period and spent nearly $1 billion on their Alaska 
trips (includ ing transpo rta tion costs to and from Alaska) which resulted in 
approximately 9,000 direct visitor related jobs. T his a rticle primarily 
addresses the economic impacts of these visitor expenditures. 

Alaska's Visitor Affected Industries 

Approximately 60 industry sectors (including hotels, air transportation, 
eating and drinking, and retail stores) were collectively identi fied as 
" Visitor Affected Industries". The Alaska Department of Labor currently 
codes all Alaska firms into industry categories according to definitions of 
the Standard l lldustrial C lassification (SIC) Manual. These 60 industrial 
groups potentially affected by visitor expenditures served as the sample 
universe. T he multiple industries surveyed represent the collect ive impact 
of direct visitor expenditure. 

Approximately 38,000 employees were paid $2.4 billion in wages during 
1982 in these visitor affected industries. T hese firms were surveyed to 
detet m ine characteristics including type of business activity, relative 
importance of visitors, taxes paid, and attitudes about tourism programs. 
W age and employment data for most firms was available from Alaska 
Departmen t of Labor files. Es timates of business attributable to nonresident 
and resident visitors were prepared. Nonresidel1l visitors are those visitors 
to Alaska from another state or country. Resident visitors are those 
Alaskans visiting an Alaska city or area away from their home (that is, a 
pers n from Anchorage who visits Fairbanks). T hat portion of visitor 
affected industry employment and wages associated with resident and 



nonresident visito rs (rat her than local residents o f the area in w h ich the 
business was loca ted) was defined as Alaska's Visitor Indus try. 

Visitor Industry Employment and Wages 

Em ployment directly associa ted wilh no nresident vIsitor expenditures 
averages approx imately 9,000 employees month ly and makes up 6.5% of 
total private nonagricultural wage and salary employmeht. An additiona l 
7,000 jobs are th e result of resideilt visitor expenditures, the purchases of 
visitors from Anchorage to Fairoanks for insta nce. (See F igure I ). 

T his industry employment analysis was designed to be comparable to 
nonagricultural wage and salary employment. Visitor Industry Employ­
ment (16,164) excl udes self-employed, unpaid fam ily workers a nd gove:rn­
ment workers. Data p resented is annual average monthly employment 
which includes full- time and part-time employment as opposed to full­
time equivalent positions. 

If these 16,164 "Visito r Ind ustry" jobs are compared with other industry 
sectors (which is adjusted to exdude employment attributable to visitors) 
then the visitor industry is the fourth larges t private sector employer. (See 

able I). Visitor industry employment is concentrated in eating and 
drinking es tablishments , hotels, air transportation and miscellaneous 
retail trade industry sectors. Nearly 80% of all visitor impact is in these four 
SIC industries. (See Table 2). 

Tahle I 

Tot~1 Emplovment in Alaska by Industry 


1982 Annual Average 


I !lei ll.'il r~ FJ1lploYIlWJlI 

SC1Yj«(' .... :l(J.'lIi1l 
R("!"il "1"1";,,1.. ~ I . III 

(:011'111 (Wi ion 11;.779 

11i.llil 

' rtdIlSpO],(;11 i()n 10,Ii17 
i\LI IlIILICltll illg 12 r ,9'l 
FiIl.·III ,,,,,, ,,n· R· R('"I 
1\1 i II i Ilg 

WI",Iv",i<- '[',,,d(' 
1\1 is( ('I1,,"('o ll s 

'iN,7 
H,'l7li 
7.~O!i 

2.0(17 

140.HOC, 

NOle: FlllPI()~1l1Clll 101 IlCJ11~I,l!,Ti( Lll11'r~d w<lg( ' <llld 

,, ~ tI{l1"\ ( ' Illplny('('s ..... llhjn t 10 ALI.,\l';;ll 'lll'lllJllo~ nH '1l1 

['hll)";I1)( "<': (,~""d(', ",If (,Il' I'I ", ..d. 1I1I1'"id Llmil l 
""(lrk('l' ." ;111(1 fi .... h /);1\\(' .,, [(']":-.. Illdll."lr~ (, lllpl()~nl('JlI 

i, "djll'l('d '0 "~( !Ild(' ,ho,, ' jol" di),("('111 ;Il ,)'ibll, ('d 
If) reside))1 <ll HI 11(-JlUT "jd{,1l 1 \ i .... itor (·\.j)('lldillln· ..... ,;1 .... 

;1 ]"(' '11 111. I iglln ' ~ ; lI"l' !lOI din', 11\ (t llllp; lr;dd (' to tlle) .... (· 
(:0\ (Tllll H'n l p"bli,h("d ("1" ''''11('1"(', "i ,i '()1 (l1du,,')'1 i, d"'il1(·,II" 

ICJ9,971i 
IIl('dinTI inlp; W[ of"n ':-.id(,1J 1 .IIHlllolln, ... id('nl \'i~il{)r 
l'\.IH'lldiltln: ; 1\; 1 I )(']'( CI)[ or [(lI ; tI s; II (' .... 

2 



Tabl e 2 

Visitor Industry Emplovment and Wag~s by SIC. Industrv Se{"IOr 
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Wages a nd O ccupa tions by Industry 

WagE'S in visilor induSlry jobs are approximal(:'ly 56% of wages in ,111 olher 
indus lrics becallse \' is ilor induslry jobs an:' in Ir" dilion;!II), low p,lying 
sen'ices and retail lrade sellors. On an annual ,I\'eragc basis, visilOr 
indus I ry wages MC I bc lowesl of a II i nd USI ries. Ma n y of lbe OCCU pal ions in 
lhe visilor indU Slry [('quirf few enlry In'f l skill s. Ealing and drinking 
f Slablishmcnts and hOlels require cooks, wailers and hOlls(:'kceping 
employt'cs while mosl rel<lil establishmelli s requirt' sales clerks. T Wt'Tlly 
ptTCCnl of air tr<lnsporJalion cmployt'fs arc pilolS making lhis vi,itor 
induslry componclll Ihe on t' wilh lbe highesl <lnnwil average wagfS. 

Figure 1 

Alaska Wage and Salary EmplovmclII 
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1982 An nua l Average 
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fi gure 2 
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Number of Visi to rs to Alaska 
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011 lilc ;IVl'I<I.ge, visilors spenl .$90 per pnson per nig-ht (includcs 
11;IIlSpOrl;llioll COSlS 10 ,mel from Absk<t) on Ihcir A] ,I';ka Irip. Afler 
cxcluding RO% or 1l",\I1SPOl"I<llioll ('os(, 10 ,md fwm AI<lska and 70% of all 
1l1011C\"jlClll Oil jllcjlai(1 I()urs (Ihis mOlWv W<lS assLlmcd nOI 10 dircclly 
('llin lile SI<lIC), <lpplOxim<llt'ly $SI per persOll peT night 1('m<lioC'd in 
ALtsk,1. VisilOis g<l\'(' Absk,l high l<1lillgs illlcrms of Ihe v<llue rnci\'('d lor 
mOIH'\' ,pen I ,\!ld O\ '{'I<I II ex p('Iicnce, 

Beca uSC' IhC' focus of the survey was st a tewide in nature, at tit udes relati ng 
specific areas of Ihe state were oot asked, Visi to rs were asked, in an ope l. 
cllded qucstion, 10 wrilcdowo IWO thing-s that they mosl enjoyC'd sC'eing or 
doing 00 Ih eir Alaska Irip, Visilors indiczltC'd sighl sC'eing-, visiting- fri C' nds 
and vi ew ing mOUllwins and glaciers as th C' Ihi ngs thcy most C'njoyed. 
Ahoul 1% of Ih e \'isilOrs spC'cifically m ention ed Allchorag-e as Olle of th e 
Ihings Ihey mosl C'lljoyecl see ing' G ivC' n the othC'r fC'asons thai generally 
draw visilors 10 Ihe stalc, Ihat is a sigllificant positive response. 

More I/1 ,ln S4 %of a 1 J pl easurC' visi tOfS ,llld morC' I ha n ':)7% of a II \'isitOfS were 
age SS and over. ( Scc Figure 5,) TwcnlY five percC'o I had an annual 
household income of ~;60,OOO or more. In general, cruiseship visitors were 
Ihe wC'alLhiesl aneI oldesl visilors, with Ihe primary purpose of those 
\isilors' tlip plC'a sll)c only, Domeslic airvisitors were much more likely 10 

sl<1y wilh friE'nds or 10 be in Alaska for business or SOrllC' business Ihan 
\isilors k ,1\'ing- Alaska by olhC'r modes of travC'l. 
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25 TO 34 

45 TO 

55 TO 64 

figure 6 

Tuw! liousebold lo ("om(' of \, i,i lOrs to Alasb 


19S2-19R3 

$20-24,999 8.47.$25-29,999 8.67. 

UNDER $20,000 

$35-49,999 

$50-59,999 9.87. 

9 




fi~ulT 7 
Educali ,,".d AUa in n1 t'IH ,,[ \'L~ilo" \0 A h,,~a 

19R2- 19R'l 

SCHOOL 5% 

HIGH SCHOOL GRAD 

NO HIGH 

Fi~u IT ~ 
Mari la l Sialus o[ Y i, ilor, 10 Al as ka 

19R2-19R1 

~ 

NEVER MARRIED 

WI DOWED 7
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